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The power of public art in creating cohesion
The artist’s role in new communities
 Frasers Property Australia has invested millions in public art projects
 Art builds a sense of identity, pride and place for new residents
 Increasingly embedded in the masterplanning process

AUSTRALIA, 12 FEBRUARY 2021
Public art has the power to become synonymous with place, which is why developers such as Frasers
Property Australia are investing millions to bring art into the public realm. The result is the elevated role of
the artist in community masterplanning, revealing new and interesting canvases on which artists can create.
Cameron Leggatt, Executive General Manager Development, Frasers Property Australia, says the benefits
of investing in public art go far beyond providing visual appeal for the community.
“Art has a way to reflect how we feel about a place, but it also connects us to a place,” Mr Leggatt says.
“Over time, art can draw people to an area and linger in their memory. When complemented by beautiful
architecture, people feel they are visiting somewhere very special.”
Mr Leggatt says Frasers Property is committed to fostering more collaborations with artists in its
communities.
Frasers Property has commissioned a variety of public art projects for its communities nationally. At
Ed.Square in south-west Sydney, the company has invested in three artworks by internationally acclaimed
artist James Dive, of Scoundrel.
Two of Dive’s works, Very Good and Ping Pong 1000, feature outside the Ed.Square Town Centre retail and
entertainment precinct, while the third hangs suspended from the ceiling of interconnecting thoroughfares
inside the shopping centre.
The standout artworks add to Frasers Property’s significant public art portfolio within its communities. The
highly awarded, world renowned Central Park in Sydney has one of Australia’s largest public art investments
in a residential community and in Melbourne, an impressive Indigenous artwork is a highlight of its landmark
Burwood Brickworks development, having recently won a Good Design Award.
Public art also brings brand awareness benefits in a social media era, when artful snaps of people at play
hold valuable currency. Hosier Lane in Melbourne and Interloop by Chris Fox in Sydney’s Wynyard Station
are good examples of public art that dominate social media hashtags.
“Those examples demonstrate how art becomes part of a place’s identity. The work by Mandy Nicholson at
Burwood Brickworks and James Dive’s work at Ed.Square have that potential. Identity is enormously
important when creating a sense of community,” Mr Leggatt says.
James Dive agrees. He hopes that that his piece Very Good, a bold artwork that sends illuminated daily
greetings on a grand scale to passers-by, will become the place where Ed.Square residents meet, like under
the clocks at Flinders St Station in Melbourne.
“I really hope the artwork becomes a welcome part of people’s routine,” says Dive. “I envisage people
meeting under the lights, I think it will become a centre-point for the whole community.
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“It’s a new community, so I really wanted to tap into that vibe and energy and what I love about it is that the
artwork becomes a part of your day. It’s unapologetically cheerful. I like the idea that if it’s a rainy day, the
artwork still lights up.”
Dive says the role of public art is to be interruptive; it has to make people stop, even momentarily, and take
notice. Art that fails to do this is in danger of fading from people’s consciousness.
Art also has story-telling power. Nicholson’s award-winning work at Burwood Brickworks crosses cultures,
educates and impresses the viewer, all at the same time.
The work is deeply connected to the history of Wurundjeri Country – the land on which Burwood Brickworks
is situated. The black and white art, which features on the façade of the building and the entire internal
ceiling of the shopping centre, pays tribute to Victoria’s Indigenous carving culture, whose artwork is
distinctive for its symmetrical lines and diamond motifs.
Nicholson’s work was named the 2020 Good Design Award winner in the urban design and public spaces
category. It represents her interpretation of the six elements, or layers, that make up Wurundjeri Country:
Tharangalk Biik (Forest Country); Wurru Wurru Biik (Sky Country); Murnmut Biik (Wind Country); Baanj Biik
(Water Country); Biik-dui (On Country) and Biik-ut (Below Country).
Mr Leggatt says the art at Burwood Brickworks provides an important opportunity for the local community to
learn more about the Indigenous heritage of the area.
“What we have been able to do at Burwood Brickworks is transform a space, the ceiling, which would
otherwise have been inconsequential, and create something beautiful that is also deeply connected to the
local area,” Mr Leggatt says.
“The result is timeless and permanent, like the story which inspired it, and people can’t help but notice it
every time they visit.
“It is an embedded part of our design and masterplanning process to consider how public art can be
incorporated in our communities, where meaningful opportunities present themselves.”
Find out more about Frasers Property Australia at frasersproperty.com.au
END

About Frasers Property Australia
Frasers Property Australia Pty Limited is one of Australia's leading diversified property groups and is the Australian
division of Frasers Property Limited. The company has over 90 years’ heritage in Australia with activities covering the
development of residential land, housing and apartments, commercial, retail properties, investment property ownership
and management, and property management.
Being part of a multi-national company opens up a world of opportunities for our customers. Frasers Property Australia
appreciates its customers and rewards their loyalty through Prosperity, a national customer care and loyalty program
providing residential customers with generous purchase and referral rewards, plus benefits at Frasers Hospitality’s
serviced hotel residences and boutique lifestyle hotels around the world.
Sustainability is at the heart of our operations. The company creates places where resources are re-used, recycled and
restored. It fosters new ideas to support people and the planet, and undertakes tangible initiatives to help people lead
happier, healthier lives. Driven by a highly experienced team of people committed to delivering memorable experiences
for our customers, the core values of our global group are collaborative, respectful, progressive and real.
For more information about Frasers Property Australia, visit frasersproperty.com.au.
About Frasers Property Limited
Frasers Property Limited (“Frasers Property” and together with its subsidiaries, the “Frasers Property Group” or the
“Group”), is a multi-national developer-owner-operator of real estate products and services across the property value
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chain. Listed on the Main Board of the Singapore Exchange Securities Trading Limited (“SGX-ST”) and headquartered in
Singapore, the Group has total assets of approximately S$38.7 billion as at 30 September 2020.
Frasers Property's multi-national businesses operate across five asset classes, namely, residential, retail, commercial &
business parks, industrial & logistics as well as hospitality. The Group has businesses in Southeast Asia, Australia,
Europe and China, and its well-established hospitality business owns and/or operates serviced apartments and hotels in
over 70 cities and 20 countries across Asia, Australia, Europe, the Middle East and Africa.
Frasers Property is also the sponsor of two real estate investment trusts (“REITs”) and one stapled trust listed on the
SGX-ST. Frasers Centrepoint Trust and Frasers Logistics & Commercial Trust are focused on retail, and industrial &
commercial properties, respectively. Frasers Hospitality Trust (comprising Frasers Hospitality Real Estate Investment
Trust and Frasers Hospitality Business Trust) is a stapled trust focused on hospitality properties. In addition, the Group
has two REITs listed on the Stock Exchange of Thailand. Frasers Property (Thailand) Public Company Limited is the
sponsor of Frasers Property Thailand Industrial Freehold & Leasehold REIT, which is focused on industrial & logistics
properties in Thailand, and Golden Ventures Leasehold Real Estate Investment Trust, which is focused on commercial
properties.
The Group is unified by its commitment to deliver enriching and memorable experiences to customers and stakeholders,
leveraging its people, knowledge and capabilities from across markets to deliver value in its multiple asset classes.
For more information on Frasers Property, please visit frasersproperty.com or follow us on LinkedIn.
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