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‘Retail Without Borders’ – how Frasers Property Thailand engaged 

evolving consumer behaviour at Samyan Mitrtown  

BANGKOK, 1 DECEMBER 2025 

For the past six years, amid evolving consumer preferences, Frasers Property Thailand’s (FPT) 

Samyan Mitrtown mall has maintained a healthy occupancy rate of 98% and an average daily 

footfall of over 80,000 visitors, underscoring the mall’s strength and its ability to attract diverse 

consumer segments. 

At the heart of its success is its management strategy for Samyan Mitrtown, positioning the mall 

as a next-generation retail destination that caters to evolving consumer behaviour. Built on the 

concept of ’Retail Without Borders,’ Samyan Mitrtown leverages deep consumer understanding, 

driven by a passionate team to create experiences that genuinely resonate with the lifestyles of 

modern urbanites. 

Thiranant Kornsritipa, First Executive Vice President of retail business development of 

Frasers Property (Thailand) Public Company Limited, who has overseen Samyan Mitrtown 

for over six years, explained that the key to success was in a customer-centric approach and the 

determination to move beyond traditional retail formats. “We embraced the ‘Retail Without 

Borders’ concept to remain open to learning, experimentation, and rapid adaptation in response 

to continuously evolving trends and consumer behaviours. What matters most is truly 

understanding our customers and creating spaces that authentically reflect their identity.” 

FPT’s ‘Retail Without Borders’ concept covers three core strategies:  

1. Shared Spaces for Everyone – offering a comfortable place for all 

Samyan Mitrtown positions itself as a space for everyone, opening its doors for all to 

participate in positive experiences through activities, events, and carefully curated shops that 

cater to diverse customer lifestyles. This philosophy recognises and values the uniqueness 

and differences in people, ready to support every moment in life—whether dining, learning, 

relaxing, or spending time together. This is reflected in diverse activities spanning education, 

food, health, music, and more, including: 

• Samyan Mitrtown Lantern Art Festival 2025 – the year's signature art event 

seamlessly blending art and culture 

• Play to the Max at Samyan Mitrtown – a viral challenge campaign inviting 

customers to participate and create shared experiences through various trending 

activities, such as carpet walking and singing with popular T-Pop artists 

• Lannom Samyan – another signature year-end event that invites customers to 

gather with friends and enjoy alcohol-free beverages in a festive atmosphere and 

has received excellent customer response. 
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Additionally, the centre provides experimental testbed spaces such as Fannamnom Band, 

which gives students opportunities to perform on stage alongside renowned artists, and the 

Pride Crosswalk activity, enabling nearby Chulalongkorn University students to express their 

inspiration through rainbow crosswalk art. 

2. Your Insight, Your Inspiration – bridging customer understanding to better 

experiences 

Behind every successful activity and space management is a trove of data and insights from 

customers, tenants, and social trends that are carefully analysed by the Samyan Mitrtown 

team. Guided by the principle of ‘understand to deliver’, the team studies sales performance, 

customer journey mapping within the mall, and lifestyle behaviours to develop fresh concepts 

and design experiences. This approach ensures that each visit offers a new and engaging 

atmosphere that keeps customers coming back. 

3. Meaningful Partnerships, Mutual Growth – creating value with partners, growing 

together sustainably 

Samyan Mitrtown values its tenants as partners to grow together with, working closely with 

brands, shops, and new entrepreneurs under the Sandbox leasing model. This approach 

provides experimental spaces for rotating shops within the mall for a duration of three to six 

months, giving entrepreneurs the chance to test their products and solutions in the market 

whilst offering customers new experiences through continually refreshed retail offerings, 

creating a vibrant and dynamic atmosphere. 

Driven by these three strategies, Samyan Mitrtown remains a place that truly understands urban 

life and continues to evolve into a complete lifestyle destination for everyone. Looking ahead, 

FPT aims to further expand concepts around dining, learning, relaxing and spending time 

together to align even more closely with new-generation lifestyles, following a community-centric 

model that grows with customers, partners and surrounding communities.  

“We are committed to making Samyan Mitrtown more than just a shopping mall—it is a living 

space where everyone can truly feel they belong,” Thiranant concluded. 

END 

 

About Frasers Property (Thailand) Public Company Limited 

Frasers Property (Thailand) Public Company Limited (“FPT”), a subsidiary of Frasers Property Group is a leading 
integrated real estate platform with multi-asset class expertise. FPT’s platform consists of 1) Residential business: 
developing high-quality housing projects comprising single-detached homes, townhomes, and condominiums in 
various locations with different segments; 2) Industrial business: leasing ready-built factories and rental warehouse 
spaces located in strategic industrial and logistics locations throughout Thailand; and 3) Commercial business: 
managing Grade A office and retail spaces as well as hospitality services, located in Bangkok’s central business 
district. FPT is also the sponsor and manager of Thailand’s largest industrial REIT, Frasers Property Thailand 
Industrial Freehold & Leasehold REIT (“FTREIT”), which is focused on industrial and logistics properties in Thailand, 
while GOLD is a sponsor and property manager of Golden Ventures Leasehold Real Estate Investment Trust 
(“GVREIT”), a REIT focused on commercial properties. FPT, FTREIT and GVREIT are listed on the Stock Exchange 
of Thailand.  

For more information on FPT, please visit: frasersproperty.co.th.   
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About Frasers Property Limited  
Frasers Property Limited (“Frasers Property” and together with its subsidiaries, the “Frasers Property Group” or the 
“Group”), is a multinational investor-developer-operator of real estate products and services. Listed on the Main 
Board of the Singapore Exchange Securities Trading Limited (“SGX-ST”) and headquartered in Singapore, the 
Group has total assets of approximately S$39.7 billion as at 30 September 2025. 

Frasers Property's multinational businesses operate across five asset classes, namely, commercial & business parks, 
hospitality, industrial & logistics, residential and retail. The Group has businesses in Southeast Asia, Australia, Europe 
and China, and its well-established hospitality business owns and/or operates serviced apartments and hotels in 20 
countries across Asia, Australia, Europe, the Middle East and Africa. 

Frasers Property is the sponsor of two real estate investment trusts (“REITs”) listed on the SGX-ST, Frasers 
Centrepoint Trust and Frasers Logistics & Commercial Trust, respectively focused on retail, and industrial & 
commercial properties. In addition, the Group sponsors two REITs listed on the Stock Exchange of Thailand. Frasers 
Property (Thailand) Public Company Limited is the sponsor of Frasers Property Thailand Industrial Freehold & 
Leasehold REIT, which is focused on industrial & logistics properties in Thailand, and Golden Ventures Leasehold 
Real Estate Investment Trust, which is focused on commercial properties in Thailand. 

The Group is committed to its purpose of inspiring experiences and creating places for good. By acting progressively, 
producing and consuming responsibly, and focusing on its people, Frasers Property aspires to raise sustainability 
ideals across its value chain, and build a more resilient business. It is committed to be a net-zero carbon corporation 
by 2050. Building on its heritage as well as leveraging its knowledge and capabilities, the Group aims to create lasting 
shared value for its customers, people, the businesses and communities it serves. Frasers Property believes in the 
diversity of its people and is invested in promoting a progressive, collaborative, respectful and authentic culture. 

 

For more information on Frasers Property, please visit frasersproperty.com or follow us on LinkedIn.    
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